
AIG’s Client Centric Analytics 
helps you find, understand, and 
leverage information that matters 
to your business. Put your claims 
experience, and our expertise, to 
work for you.

Client Centric Analytics (CCA) uses 
advanced data analytics to pinpoint loss 
drivers, improve safety, and ultimately 
reduce your total cost of risk. By looking 
for patterns in your claims data and that of 
your peers, CCA partners with you to 
uncover areas of risk and mitigate them 
through customized solutions.

WHAT CAN IT DO FOR YOU?

BRING ON TOMORROW

Client Centric 
Analytics
Turning Big Data into 
Actionable Intelligence 

• Uncover and prioritize opportunities to
reduce claims frequency or severity
using state of the art technology.

• Compare the performance of your loss
profile to your peers through
unparalleled benchmark data.

• Offer practical safety and loss
mitigation solutions to reduce overall
loss experience.

• Help you implement targeted programs
and measure their success to ensure
maximum impact.

HOW DOES IT WORK?

Claims and Exposure Data.
Relevant Industry Benchmarks. 

Customized Analytics. 
Key Loss Drivers.

Solutions and Action Plans.
Performance Measurement.

Improved Safety.
Reduced Loss Costs.

OUTCOMES

DATA

INSIGHTS

ACTIONS



Unique Capacity,  
Cutting-Edge Analytics 

Quantitative data analysis of claimant, injury, medical, and litigation 
information helps to identify problematic subsets of claims.

American International Group, Inc. (AIG) is a leading global insurance organization serving customers in more than 100 countries and jurisdictions. AIG companies serve commercial, institutional, and individual customers through one of the most extensive worldwide property-casualty networks of any 
insurer. In addition, AIG companies are leading providers of life insurance and retirement services in the United States. AIG common stock is listed on the New York Stock Exchange and the Tokyo Stock Exchange. 

Additional information about AIG can be found at www.aig.com | YouTube: www.youtube.com/aig | Twitter: @AIGinsurance | LinkedIn: http://www.linkedin.com/company/aig

AIG is the marketing name for the worldwide property-casualty, life and retirement, and general insurance operations of American International Group, Inc. For additional information, please visit our website at www.aig.com. All products and services are written or provided by subsidiaries or affiliates of 
American International Group, Inc. Products or services may not be available in all countries, and coverage is subject to actual policy language. Non-insurance products and services may be provided by independent third parties. Certain property-casualty coverages may be provided by a surplus lines 
insurer. Surplus lines insurers do not generally participate in state guaranty funds, and insureds are therefore not protected by such funds.
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To learn more about Client Centric Analytics, visit www.aig.com/innovativetech or contact us at CCA@aig.com.

A CROSS-FUNCTIONAL APPROACH
CCA’s seamless end-to-end approach 

connects the full value of AIG’s multi-faceted 
solutions to meet client needs.

CCA
Identify 

opportunities 
for loss 

cost reduction.

Risk 
Consulting
Implement 

preventative 
solutions & safety 

measures.

Underwriting
Integrate 

additional services 
into standard 

insurance 
offerings.

Claims
Utilize smart 

technology and 
strategies to deliver 

better claims 
outcomes.

CLIENT

Client Centric Analytics (CCA) is built upon AIG’s 
investment in science and innovative technology – 
and powered by linking your claims history with 
our decades of experience.

CCA utilizes extensive industry data to create powerful benchmark 
comparisons that can uncover previously unseen opportunities.

In depth analysis of claim files, such as text mining and heat mapping,  
reveal eye opening trends and risk patterns in your loss history.




